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CATHOLIC EDUCATION SOUTH AUSTRALIA  
COMMUNICATIONS AND MARKETING CONFERENCE

Conference Program 
Wednesday March 8 2023

Catholic Education Office Conference Centre 
116 George Street, Thebarton

Registrations close March 1 2023.  
Register via registrationcentre.cesa.catholic.edu.au

Conference: $125 per person. 
Optional Breakfast: $25 per person.

BOOKINGS ESSENTIAL. Workshops and Breakfast have limited places.

Don’t miss our biggest professional learning day of the year!

A must attend event for staff responsible  
for marketing and communication in Catholic schools.

https://registrationcentre.cesa.catholic.edu.au/event-5038834
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Trish Jarvis   
Executive Officer, Catholic School Parents SA (CSPSA)
Trish Jarvis has an established advocacy background of over 21 years. Giving people a voice that did not have 
one, or when other voices were louder, is a passion she has now chosen to turn into a vocation through her 
appointment as Executive officer of CSPSA.

INTERNATIONAL WOMEN’S DAY BREAKFAST (OPTIONAL)
Leading from the Heart

Kick off the day with some feel-good inspiration.  
These four women will get you motivated and dreaming big for 2023! 

Dr Jill Gowdie will facilitate a panel discussion with three women who are great  
examples of what it means to lead from the heart!

7.30am

Dr Jill Gowdie  
Assistant Director, Catholic Identity and Mission, Catholic Education South Australia
Dr Jill Gowdie is a system leader, speaker, writer, scholar and facilitator – and always at heart a teacher. She 
is a recognised leader in Australia and overseas for her work in Formation, Mission and Catholic Identity. She 
will be the keynote speaker for the Ontario Catholic Education symposium in 2023.

Kelly Bunyon   
Principal, Compass Catholic Community
Kelly is the inaugural Principal at Compass Catholic Community in Davoren Park. Compass opened in 2022 
and offers an alternative education option to a growing number of students aged 17 to 24 who have not 
thrived in mainstream schools.

Lara Ridley   
Year 10 Student and Entrepreneur, Kildare College
When Lara was in Year 9, she designed and created a cutlery set for people recovering from an eating 
disorder, that have kind, supporting words and affirmations laser engraved on the handles. This idea became 
a business called ‘Just to let you know you’re not alone’.

9.00am WELCOME & OPENING LITURGY

REGISTRATION8.30am

9.15am OPENING ADDRESS 
A Vision for Catholic Education

Dr Neil McGoran will share his vision for Catholic Education South Australia. He will highlight 
how Catholic education is expanding and the strategic directions outlined in the Towards 
2027: Expanding Horizons and Deepening Practices – a strategy for Catholic Education 
South Australia.

Dr Neil McGoran   
Director, Catholic Education South Australia
Dr McGoran is the Director of Catholic Education South Australia - one of the largest education sectors in SA 
with 103 Catholic schools, over 50,000 students and 9,000 staff. He is committed to providing excellence for 
every child and young person whose learning and education are entrusted to the care of Catholic schools. 

Conference Program
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9.45am PERCEPTIONS OF CATHOLIC EDUCATION 
Key Findings from 2022 Square Holes Market Research

Catholic Education SA has engaged leading local research firm, Square Holes, to undertake 
benchmarking research in 2016, 2019 and 2022. This session will unpack the trends and 
highlight current perceptions of Catholic schools.

Shannon Short   
Communications and Public Relations Manager, Catholic Education South Australia
Shannon is a communications and public relations professional with extensive experience in the not-for-
profit sector. In her current role, she leads communications and marketing strategy for Catholic Education 
South Australia including providing public relations counsel and strategic media advice to senior 
leadership, project teams and schools.

Dylan Jacob   
Research Manager/Analyst, Square Holes
Dylan is an experienced research manager with a passion for data.  He is part of the team at Square Holes 
– a SA-based research firm who have conducted over 1,000 research studies involving more than a million 
people. Dylan has a keen interest in the role of creativity in advertising and fascination for what makes 
people tick.

10.25am CATHOLIC EDUCATION WEEK
#LoveMyCatholicSchool Launch

11.00am CATHOLIC SCHOOLS OPEN WEEK OPPORTUNITIES AND INSPIRATION
High Impact: How to ensure your school makes the most of Open Week 2023

MORNING TEA10.30am

Corrin Wakely-Young   
Communications Officer, Catholic Education South Australia
Corrin has over 15 years communications and marketing experience specialising in developing and 
delivering internal and external communication and marketing strategies and media relations. Corrin’s 
previous role was National Marketing and Communications Manager for the Pregnancy, Babies and 
Children’s Expo.

Greg Knagge   
CEO, NATION Creative
Greg is a founding principal of NATION Creative, an independent marketing and communications 
services agency. He is an award-winning strategist, creative director, copywriter, and art director who has 
contributed to the success of many high profile national and international brands across an extensive 
range of industry sectors.

Sarah Ibbotson   
Business Manager, oOh! Media
Sarah is an experienced Business Manager at oOh! Media, having worked in out of home advertising for 11 
years, starting with Adshel. Although oOh!’s portfolio consists of nine formats, Sarah’s passion remains with 
bus shelters, where she champions this format on both a state and national level. 

Alex Ly   
Publications and Marketing Manager, Christian Brothers College
Alex will share how Christian Brothers College has engaged with Catholic Schools Open Week. During the 
2022 campaign, Christian Brothers College had a significant spread of bus shelter sites across the CBD 
and metropolitan area.

Cassandra Figg   
Administration ESO, St Pius X School
Cassandra will share how St Pius X School has engaged with Catholic Schools Open Week. She will provide 
insights into what has worked well in her school community.

MOVE TO WORKSHOPS11.50am
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11.55am UNLOCKING THE POWER OF DATA
An introduction to Google Analytics 4

Learn why digital analytics is a critical tool for your business to measure its online 
performance and make informed decisions. Explore the latest version of Google Analytics 
(GA4), and what this means for your past data and reporting. 

Work with us as we help you set up a custom dashboard and understand how Google 
is using AI to interpret your requirements and offer suggestions to improve upon your 
reporting and website performance.

11.55am ASSESSING GOOD DESIGN
The elements of effective visual communication

In this session Nick Brz will explore what ‘good design’ means, covering guidance on how to 
evaluate design work, brief projects to designers and provide constructive feedback. 

This informative presentation is designed to help marketing and communication 
professionals understand the basics of design, build trust and mutual understanding with 
their designer.

11.55am OUTDOOR ADVERTISING
Strategically plan your next campaign with Australia’s leading Out of Home provider 

Outdoor advertising is an effective and powerful way to reach potential families. 

You will discover simple ways to plan and book outdoor advertising for your Catholic 
Schools Open Week campaign and beyond. 

Also learn about best practice creative for outdoor formats. 

LUNCH12.45pm

Tim Maeder   
Digital Marketing Specialist, Boylen
Sasha Boylen   
Digital Project Manager, Boylen

Nick Brz   
Creative Director, NATION

Sarah Ibbotson   
Business Manager, oOh! Media
Bree Tassell   
Group Sales Leader, oOh! Media

Digital Stream

Creative Stream

Strategy Stream

Workshops
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1.30pm BUILDING A STRONG DIGITAL PRESENCE 
Website design, accessibility, and security

Learn the key elements of a successful school website. 

Discover the importance of website design, accessibility, security, user experience, and 
content and how to audit or redesign your website with these factors in mind. 

This workshop is an opportunity to gain valuable insights and practical advice on how to 
create a website that represents your school in the best light possible. 

Don’t miss out on the chance to enhance your school’s digital presence and make a lasting 
impression online.

1.30pm THE GOOD, THE BAD AND THE UGLY 
An honest look at inhouse video production 

Have you looked with envy at those slick promotional videos that appear on social media 
and wondered how your Facebook, or Instagram feed will ever look like that?

Are you overwhelmed with the responsibility of having your school represented with video 
that you don’t know where to start? Should you produce videos for social media traction 
only, or is it all about being authentic to your school and culture?

In a very interactive session, Janine and Ethan will give you an overview of the ‘good, bad 
and ugly’ of their experience of video production at Xavier College. 

1.30pm STRENGTHENING PARENT ENGAGEMENT  
How to make the change from “Not another thing..”  to “Let’s do this!”

Life is busy. Parents and caregivers have limited time to engage whilst juggling work, 
school, sports, health… the list goes on. 

Parent engagement in children’s learning is critical to achieving educational and spiritual 
outcomes.

This workshop will focus on how to make parent engagement not a chore, but an aspect of 
parents and caregivers daily life they look forward to. 

This workshop plans to provide the tools on changing parent’s perspective on engaging 
with the school.

Vince Fusco   
Head of Digital, Boylen
Siobhan Evans   
Graphic Designer & Web Coordinator, Catholic Education South Australia

Trish Jarvis   
Executive Officer, Catholic School Parents SA

Janine Atkinson   
Community Liaison Manager, Xavier College
Ethan White   
Videographer, Xavier College

Digital Stream

Creative Stream

Strategy Stream

MOVE TO WORKSHOPS2.20pm
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2.25pm IPHONE PHOTOGRAPHY 
Take your smart phone photography to the next level

Nothing quite beats the quality of professionally taken photos but in between formal 
shoots, life happens around most schools and that’s where your smartphones can come to 
the rescue.

In this hands-on session, Steve will show you how the amazing technology and optical 
ability of your smartphone is more than good enough for contributing quality marketing 
content.

Steve will teach you the basic principles of good photography and then guide you through 
some practical exercises to give you an instant opportunity for putting these principles to 
the test.

2.25pm GETTING CLEVER WITH CANVA 
How to use Canva to keep your graphic design and school’s brand looking on point

A growing number of schools are using the online graphic design tool Canva.

Victoria and the team from Nazareth Catholic Community will lead this hands-on 
workshop where they’ll unpack the benefits of Canva templates, create a socials post, 
infographic and an animated GIF whilst utilizing your school’s brand assets. 

This is an interactive session, please ensure you have Canva downloaded on your mobile 
device and that you’re signed in and ready to go! 

2.25pm REPUTATION MANAGEMENT  
How to stay cool in a crisis

Every organisation is exposed to risk with external and internal incidents having the 
potential to cause long term damage to public trust, brand and reputation.

Communication is a key component of crisis response and recovery, but poorly managed 
it can cause even greater harm.

This interactive workshop will delve into the good, bad and ugly of crisis communications to 
best prepare you for when that dreaded phone call arrives.

This is an ideal opportunity to benchmark, test and improve your crisis communication 
mindset, skillset, strategy and response.

Steve Davis   
Creative Director, Talked about Marketing

Ben Hooper   
Senior Consultant, Corporate Conversation

Digital Stream

Creative Stream

Strategy Stream

Victoria Richardson 
Maddi Papantoniou  
Angie Lindqvist 
Amelia Littleton  
Marketing and Communications Team,  
Nazareth Catholic Community

https://www.canva.com/en_gb/
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AFTERNOON TEA

CONFERENCE CLOSE

3.30pm

3.15pm

4.30pm

THE FAST FIVE  
Habits and Hacks

Steve Davis, Creative Director, Talked About Marketing, will facilitate this session as five 
schools share tactics that have worked for them. 

Having conducted more than 50,000 interviews with a range of politicians, celebrities, and 
experts, including Sir David Attenborough, Steve will guide our panellists in a conversation 
that will draw out valuable insights into the strategies and tactics they’ve used to help their 
school communities thrive.

There’ll be some laughs and some great questions in what will be an invigorating finish to 
our day together.

Jess Herring (Topic: Building projects and building excitement)   
Manager, Public Relations, Marketing and Events, Tenison Woods College
Jess Herring will share how you promote something that doesn’t yet exist! Jess will share how Tenison 
Woods College used a range of tactics to build excitement and engagement for the inaugural Year 7 as 
High School Year, with a Middle school community that was yet to be completed. Jess will explain how 
the team engaged a campaign through a series of social media videos that were targeted to families of 
prospective Year 7 students. 

Martina Pellegrini (Topic: The importance of graphic design) 
Enrolments and Marketing Coordinator, Our Lady of Grace School
Martina Pellegrini will share how Our Lady of Grace School has benefited from engaging a designer to 
refresh the school’s brand. Their new look has been applied across a suite of materials and the school 
is already seeing the direct results of their stronger, sharper brand as their profile lifts in their local 
community.

Michael O’Dwyer (Topic: Media engagement)   
Director, Marketing and Communications, St Columba College
Michael O’Dwyer will share how St Columba has used the media to raise the profile of the College. He’ll 
also share how swift and careful media and community engagement saved the school from a potential 
media disaster.

Scott Hockenhull (Topic: Harnessing the power of relationships) 
Partnerships Lead, Compass Catholic Community
Scott Hockenhull will speak about harnessing the power of relationships to help your community thrive. 
Discover how Compass Catholic Community has grown its reputation and enrolments through strategic 
partnerships and community engagement. Learn how the team at Compass built a non-existing brand 
from the ground up in just 2 years!

Jess Nelson (Topic: Digital marketing) 
Marketing, Communications and Enrolments Officer, St Joseph’s Memorial School 
Jess Nelson will speak about how she’s using digital tactics including google ad words and social media 
to promote the Mid Year Reception Intake and Ready for Reception program at St Joseph’s Memorial 
School. The school’s digital strategies have resulted in an enrolment increase in the preschool and primary 
school.

Steve Davis (Facilitator)   
Creative Director, Talked about Marketing
Steve is a FIVEaa business commentator and Creative Director and Principal of local marketing agency, 
Talked About Marketing (named after Oscar Wilde’s quip that there’s only one thing worse than being 
talked about and that’s not being talked about). 
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Sasha Boylen   
Digital Project Manager, Boylen
Sasha is an end-to-end Digital Project Manager with Boylen, focusing on website design and development, training, and digital 
marketing. 

With university degrees in both project management and teaching, she is passionate about educational projects. Creative 
and outcome focused, with strong attention to detail, Sasha’s friendly and communicative nature makes it easy for her to keep 
projects on track to meet key milestones, and ensure each client receives a personalised experience tailored to their organisation. 

She has expanded her skillset to include digital marketing, especially SEO, as well as user experience. 

When she isn’t working, Sasha enjoys reading and visiting the gym, beach or live music events with her friends.  

Tim Maeder   
Digital Marketing Specialist, Boylen
Tim Maeder is a marketing and analytics specialist at Boylen. His strong understanding of modern digital strategies, coupled with 
his easy-going nature, make him the perfect project lead for clients seeking results. 

As a closet data nerd, he is a passionate problem solver who loves finding answers and expanding his knowledge base. He 
primarily focusses on Ecommerce stores, CRM integrations, conversion mapping, and local-to-international SEO. 

When not working on data-driven decision-making, Tim channels his energy towards client training and helping his clients utilise 
tools to better their businesses in-house.

Outside of work, Tim has a passion for carpentry and furniture making which he is putting to good use as a new father, creating a 
plethora of items for his four-month-old.

Bree Tassell   
Group Sales Leader, oOh! Media
Bree is a Group Sales Leader at oOh! leading a team of sales professionals in SA.  

She is an experienced marketing and sales professional with over 20 years of experience in the media industry, across radio, 
publishing and oOh!  She is passionate about getting customers results and attributes her success to her ability to listen and put 
their needs first. 

Bree has worked with clients across multiple industries, from SME and start-up businesses to national retailers and international 
brands.

Outside of work, Bree enjoys fitness, touring SA and traveling with her family and Labrador, Millie.

Sarah Ibbotson   
Business Manager, oOh! Media
Sarah is an experienced Business Manager at oOh!, having worked in out of home advertising for 11 years, starting with Adshel. 

She’s continued working with oOh! after Adshel was acquired in 2018, where she works across clients varying from small local 
businesses, to large national corporations. 

Although oOh!’s portfolio consists of nine formats, Sarah’s passion remains with bus shelters, where she champions this format on 
both a state and national level. 

Sarah is enthusiastic about outdoor advertising, which she has passed on to her 7 year old son, who aspires to one day be 
displayed on a bus shelter advertisement.

Nick Brz   
Creative Director, NATION
Nick is an owner and Director of NATION, an independent marketing and communications services agency with offices in Adelaide 
and Canberra.

With a background in graphic and digital design, Nick draws on over 20 years of experience to lead a talented team of creative 
professionals.

As a creative industry leader, Nick has also provided leadership of an industry development training program, Award School, in 
South Australia, and presented at industry and client presentations as a keynote speaker.

Throughout his career in Sydney, Adelaide and Canberra, Nick has worked on a broad range of education sector brands including 
CESA, The University of Adelaide, ANU, the Department of Education, and the Leaders Institute of South Australia.

Workshop Presenters
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Siobhan Evans   
Graphic Designer & Web Coordinator, Catholic Education South Australia
Siobhan has been CESA’s Graphic Designer and Website Coordinator for 7 years and has over 20 years of experience in producing 
a broad range of quality communication materials. 

She has a passion for graphic and web design and she enjoys bringing publications to life through creative design processes. 

Siobhan is an old Scholar of St Aloysius College who is now married with three children who attend Catholic schools... but the real 
love of her life is her dog, Enzo.

Trish Jarvis   
Executive Officer, Catholic School Parents SA
Trish has an established advocacy background of over 21 years. Initially admitted as a Legal Practitioner in 2002, Trish developed a 
passion for advocacy and became a voice for refugees in Australian Detention Centres. 

Listening to people and hearing their perspectives has been her strength, passion and focus of her advocacy career. Giving people 
a voice that did not have one, or when other voices were louder, is a passion she has now chosen to turn into a vocation through 
her appointment as Executive officer of CSPSA. 

On weekends you’ll find her training for her next marathon, trail running through the hills and caravanning adventures with her 
husband and 2 children.  

Ethan White   
Videographer, Xavier College
Ethan, an Xavier College Old Scholar, has been in the position of Community Liaison Assistant at Xavier College since 2021. 

Focussing mainly on video and content production for social media, including Facebook and LinkedIn, and the College website, 
Ethan has extensive experience in video production through his work producing Off the Couch with Ethan. This television program 
aims to inspire young people and their families to get off the couch and into the great outdoors, and airs on Channel 44 in 
Adelaide and Channel 31 in Melbourne. 

From working at Xavier College and in other educational environments, Ethan is happy to share the ‘good, bad and the ugly’ of in-
house video creation for schools. 

Janine Atkinson   
Community Liaison Manager, Xavier College
Janine has been the Community Liaison Manager at Xavier College since 2016. Janine manages a team including Ethan White, 
who is largely responsible for their Videography. 

Previously Janine was Marketing Manager at St Paul’s College, responsible for all aspects of the Marketing and Communications 
function at each school as a ‘one man band’ before expanding her team at Xavier College in the past few years.

She understands the challenges that schools experience when trying to tell great stories with limited resources. She is a 
Committee member of Educate Plus, a network of advancement professionals working within the Education sector.

Steve Davis   
Creative Director, Talked about Marketing
Steve is a FIVEaa business commentator and Creative Director and Principal of local marketing agency, Talked About Marketing 
(named after Oscar Wilde’s quip that there’s only one thing worse than being talked about and that’s not being talked about). 

Steve began his career in radio and journalism, working for talkback stations 5DN and FIVEaa, along with a two year stint working 
for Hungary’s national broadcaster, Magyar Radio. 

He has conducted more than 50,000 interviews and numerous marketing workshops (including the first ever social media 
marketing workshops in South Australia). 

Drawing from his former career as a photo journalist and his current role as a marketer, Steve will have plenty of practical advice 
to share!

Vince Fusco   
Head of Digital, Boylen
Vince Fusco is a highly skilled marketing and creative design expert and is the Head of Digital at Boylen, where he has led the team 
for the past 7 years. 

With over 15 years of experience in the industry, Vince has a proven track record of delivering exceptional results for clients and 
has won awards for his innovative work. 

As Head of Digital at Boylen, he leverages his expertise in marketing, operations, and creative design to help companies effectively 
reach their target audience and achieve their goals.

As a husband, father of two, and Head of Digital at Boylen, Vince is dedicated to making a positive impact in all areas of his life.
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Angie Lindqvist 
Communications & Content Officer, Nazareth Catholic Community
Angie is a skilled and experienced Communication Designer with a wealth of industry experience in print, design and photography. 

With a passion for publication design and an interest in how design makes us think and feel, Angie approaches each 
communication and design task at Nazareth intending to create a better outcome for the Nazareth community. 

Amelia Littleton  
Communications and Marketing Coordinator, Nazareth Catholic Community
Amelia creates high-quality and engaging written, visual, and video content for a range of online platforms. She supports the 
implementation of social media marketing and communication, content marketing, and social content strategy at Nazareth. 

Amelia is a second-year student undertaking a Bachelor of Communication and Media at UniSA. She is passionate about learning 
and using social and content-creation skills to help people and communities to thrive.

Ben Hooper  Senior Consultant, Corporate Conversation
Ben Hooper is Senior Consultant at Corporate Conversation - a leading media and communications firm with specialist skills in 
crisis and issues management. 

Corporate Conversation has supported numerous clients to recover from significant crises such as the Thomas Foods International 
plant fire at Murray Bridge – one of the largest fire events in Australia’s corporate history. Besides well-known and public examples, 
there have been numerous occasions where crises have not been made public and have been successfully managed. 

With more than 20 years media and PR industry experience, Ben is a trusted communications advisor to some of South Australia’s 
and Australia’s leading businesses and organisations.

Maddi Papantoniou 
Communications & Marketing Coordinator, Nazareth Catholic Community
Maddi lives to make things look pretty! A Catholic Education native, Maddi began her career at Nazareth whilst studying her 
Bachelor of Business (Marketing), and now holds nearly 10 years experience in the field. 

Growth of the Nazareth community has evolved its communications needs, leading Maddi’s role to grow and advance with her. As 
a result, Maddi has developed a passion for building creative strategy through communications, website design, print and digital 
marketing, content creation, social media, event management and stakeholder engagement.

Victoria Richardson 
Communication & Engagement Manager, Nazareth Catholic Community
Victoria has a love of finding meaningful and innovative ways to connect audiences in a world that is increasingly information rich! 

She leads the strategic communication, marketing and engagement activities across multiple campuses, with multiple channels, 
in one of Catholic Education’s largest and growing schools. 

With experience across Education, Horticulture, Food and the Sport and Recreation industries her daily work involves strategic 
communications, content creation, social media, website management and engaging with the community. Above all she values 
working relationships and connections with those around her. 

Book Now!
Registrations close March 1 2023.  

Register via registrationcentre.cesa.catholic.edu.au

Conference: $125 per person. 
Optional Breakfast: $25 per person.

BOOKINGS ESSENTIAL. Workshops and Breakfast have limited places.

Enquiries and questions:  
Deanna Bator, Administrator - Marketing & Communications
Phone: 8301 6863  Email: Deanna.Bator@cesa.catholic.edu.au

https://registrationcentre.cesa.catholic.edu.au/event-5038834
mailto:Deanna.Bator%40cesa.catholic.edu.au?subject=

